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Disclaimer

This presentation contains forward-looking statements concerning the financial condition, results of operations and businesses of the Group. Although the Group believes
that the expectations reflected in such forward-looking statements are reasonable, these statements are not guarantees of future performance and are subject to a
number of risks and uncertainties and actual results, performance and events could differ materially from those currently being anticipated, expressed or implied in such

forward-looking statements.

Factors which may cause future outcomes to differ from those foreseen in forward-looking statements include, but are not limited to, those identified in the “Principal Risks

and Uncertainties” section of the Group’s Annual Report.

The forward-looking statements contained in this presentation speak only as of the date of preparation of this presentation and the Group therefore cautions against
placing undue reliance on any forward-looking statements. Nothing in this presentation should be construed as a profit forecast. Except as required by any applicable law
or regulation, the Group expressly disclaims any obligation or undertaking to release publicly any updates or revisions to any forward-looking statements contained in this

presentation to reflect any change in the Group's expectations or any change in events, conditions or circumstances on which any such statement is based.

This presentation does not constitute or form part of any offer or invitation to purchase any securities of any person nor any offer or invitation to sell or issue, or any

solicitation of any offer to purchase or subscribe for, any such securities.
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The Informa Group

@ informa

Global Support (Group Operations, Group Functions)
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Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt

Specialist Markets: China Focus Margaret Ma Connolly

Patrick Martell & lan Branch

Scale & Simplification

The Power of Specialist Data & Information Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem

Culture Question Time Eleanor Souster & Panel

Resilience & Strength through Specialist Knowledge Annie Callanan & Team

Gary Nugent, Marco Pardi & Carolyn Dawson

Wrap-Up Stephen A Carter
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The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC
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Informa’s Journey to Depth & Specialisation

2018
ULG 3.7%
Launch of
Distributed portfolio Growth Industry specialisation
Acceleration
Plan 2016
UK, Europe, MEA ULG 1.6% Addition of
UBM plc
Short-term targets Addition of Addition of Investment for growth
Addition Hanley Wood “enton
. Of\/‘\(go Exhibitions Inforlmann i
Product orientated Publishing Services Customer orientated
2014
i ULG 0.7% "
l\/luIUpISeSFileartTi(Sers & ’ Addition Operational fitness
Y of YPI Inc
Margins before growth Consistent 3%+ growth

: Growth
Acceleration
Plan
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Depth & Specialisation

Specialist.

1. A person who concentrates primarily on a
particular subject or activity; a person
highly skilled in a specific and restricted
field (noun)

2. Possessing or involving detailed knowledge
or study of a restricted topic (adjective)

Informa 2019 Investor Day
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Depth & Specialisation

Increasing depth & specialisation

U-}U-Puﬁu

4 N
Events Data & Insight Media
Nat”':ia.l Food ingredients
M ingrediients South America
ESCA BONA® Wit
_ g Wt 5 NATURAL PRODUCTS
_ \E;ni:gnods m c‘)gdalngredlents N FM i :‘E\\ /,E,: New Hope z INS' DE R

Vitafoods » ) '4,";1"“'\.\' NETWORK.

Natural® e

Products m Food ingredients

. ) EXPO WEST Asia
Health ingredients o
Europe ° NUTRITION BUS\NESS JOURNAL

@ Food ingredients r’:(-\

@ Hfalth ingredients W TS

China - - .
arkitMakr

REE AR .. Natural® @ Food ingredients ingredients

SupplySide  products Europe Vitafoods network.com
WEST EXPO EAST INSIGHTS
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Depth & Specialisation

Informa 2019 Investor Day

TALENT CULTURE BRANDS DIGITAL SPECIALIST OPPORTUNITIES

Depth of expertise Open, honest Depth of Strength in In everything Long-term gr9wth
and experience and agile Specialist Brands products & we do and expansion
platforms

Depth & Specialisation in key areas

Informa 2019 Investor Day 9



Informa Connect Today

Informa Connect is the Group's Content,
Connectivity and Data business, organising
content-driven events, training and
programmes that provide a platform for
professional communities to meet, network
and share knowledge. With over 500 major

£220m+

Revenue

brands across the world, it has particular
strength in Life Sciences and Finance

Revenue by vertical

&
B ooispF
|

)

Informa 2019 Investor Day

Subscription

Marketing Services
Sponsorship & Exhibitor
Attendee

Other

Other

c.2.5%

Underlying Growth

Revenue by type

~~

2018PF

\C ) informa

120k+

Delegates

c.£30m

Adj. Op Profit

35+

£1m+ Brands

c.8%

Group Revenue

Exhibitor

Marketing Services

1,100+

Colleagues

Revenue by region

IS

20138PF

+19%
YoY digital
audience

UK
Cont. Europe

North America

Sponsorship Asia
Attendee Middle East
Other Rest of World

10



Informa Focus in 2019

Focus on completing the Combination, including operating and systems improvement

Combination

Culture Focus on embedding a shared purpose and set of values across the enlarged Group

Deleverage Focus on returning to our target leverage range of 2.0-2.5x Net Debt / EBITDA

Delivery Focus on delivering financial and operational targets, including on synergies

Informa 2019 Investor Day 11



Delivery: 2019 Growth Outlook

2019 Performance & Growth

@ informai @ informa @ informatech @ informa

Taylor & Francis Group
an informa business

c.3% 2%+

4.5%+ 2.5%+

underlying underlying
revenue growth revenue growth

underlying underlying
revenue growth revenue growth

2019 Informa Group underlying revenue growth 3.5%+
12
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Accelerated Integration Plan: 12 month programme

_______________________

Phase 1

Discovery
& Validation

June - August 2018

Learn more about each other's
businesses and teams

Continued collaboration between
senior management teams

Regular updates for all Colleagues

Validating approach to
combination

Providing clarity on obvious areas
of overlap between businesses

Informa 2019 Investor Day

—

Phase 2

Combination

August - November 2018

Finalise new operating structures
and models, and start to combine
businesses

Confirm leadership and reporting
lines in line with these structures

Start formulating plans for 2019
and preparing budgets as a
combined business

Initial linking and combination of
some tools and technology
platforms

Phase 3

Completion

Nov 2018 — March 2019

Start to operate as a single,
combined business

Set objectives for 2019 based on
the new Group's business plans

Engaging with customers about
opportunities across brands and
businesses

Additional systems and platforms
integration

Start shift to new brand
architecture

Ambition
& Creation

April = July 2019

Introduction of the New Group's
Purpose & Promise, internally and
externally

Systems integration

Reap the full benefits of
Combination and Creation

Long-term opportunities and
ambition for new Informa Group

L
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Capital Allocation Framework for Enlarged Group

+ Consistent reinvestment for growth

Organic Growth
« Capex at 3-4% of revenue (c.£80-110m)

+ Progressive dividends, growing broadly

Adj. Operating Free Sharenolder Returns in line with earnings (c.£300m)

Profit Cash Flow

£900m+ £600m+

 Target leverage of 2x to 2.5x net debt /

Capital Structure EBITDA (2.9x at 31 Dec 2018)

(OP cash conversion
of 90%+)

Inorganic Growth « Continuous pipeline of opportunities

Informa 2019 Investor Day 14
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- Depth & Specialisation Stephen A Carter

| Cnarie McCurdy
Adam Andersen
| ark Temple-Smith & Colette Tebbutt
CEETEETD

Scale & Simplification Patrick Martell & lan Branch
The Power of Specialist Data & Information Patrick Martell
Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem
Culture Question Time Eleanor Souster & Panel
Resilience & Strength through Specialist Knowledge Annie Callanan & Team
Reformatting the Programme around Specialist Markets Gary Nugent, Marco Pardi & Carolyn Dawson

Wrap-Up Stephen A Carter
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Strength &
Growth from
Specialisation

Charlie McCurdy

Chief Executive, Informa Markets

10 May 2019

Informa 2019 Investor Day
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@ informa markets

Informa Markets

Charlie McCurdy

Chief Executive

";Mark Temple-Smith

Managing Director, Fashion

Informa 2019 Investor Day 17

Colette Tebbutt

Fashion Industry Advisor
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The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC
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Exhibitions Market & The Power of Face-to-Face

Rising value of high quality face-to-face interactions Global Exhibitions Market ($bn)

International growth and trade

2013 2017 2022

Commerciany_d riven events Leading Exhibition Organisers ($m)

Informa Markets

Reed Exhibitions

Barriers to entry Messe Frankfurt
Messe Dusseldorf

Messe Munich

Comexposium

Attractive financial model Clarion

PO000O

(@)

500 1000 1500 2000
Source: AMR

Informa 2019 Investor Day 19



Performance Through the Cycle

Trade Fair Industry: Revenue of Top 40 (€bn)

1

N W Ul OO N 0O O

—

m B B 3.1
|
0

2007 2008 2009 2010 2011 2012 2013 2014

m Non-venue owners Venue owners and organisers with venue

Source: Company Reports, jwc research, jwc estimates

Informa 2019 Investor Day

Cycle pattern
(regional / global)

B2B v B2C
Vertical mix

Quality of brands

Advance bookings

Customer
relationships

Typical Cost Mix

ORGANISER

Total Costs

Venue

Marketing
Related Costs

Staff Related
Costs

Office & Other

100

35

10

30

25

@ informa markets

EXHIBITOR

Total Costs

Raw Space

Stand Related
Costs

Travel / Hotels /
Entertainment

100

25

25

50

20



The Informa Markets Journey

Exhibitions Revenue

AsSia
Middle East

<$100m

SuppIv s

Informa 2019 Investor Day

hanleyAwood K.

Underlying Revenue
Growth

RRRRRRRRRRRRRR

® O
NNNNNNNNNNNNN :: ::
BOAT SHOW ... ...
g 0®

Penton® UBM

: Growth
Acceleration
Plan

@ informamarkets

>$1800m

2018PF
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Informa Markets Today

creates platforms for
industries and specialist markets to trade, £1.4bn+ c.£0.5bn 550+ 5.5m+
innovate and grow. Through more than 550 Revenue Adj. Op Profit B2B Brands Attendees
international B2B brands, we provide
opportunities to engage, experience and

do business via face-to-face exhibitions, o o
specialist digital content and actionable 4.5%+ c.50% 4,400+ 4m sqm-+
data solutions Underlying Growth Group Revenue Colleagues Exhibition Space

Revenue by vertical Revenue by type Revenue by region

'\

® Healthcare & Pharma

Infrastructure, Construction & Build.
Fashion & Apparel
Health & Nutrition “

Manufacturing, Machinery & Equip.
2018PF

® North America
Asia

Middle East

Hospitality, Food & Beverage ® Exhibitor

' 2018PF

Maritime, Transport & Logistics Marketing Services

Beauty & Aesthetics ® Sponsorship ® (ont Europe
Jewellery ® Attendee UK

Aviation ® Other Rest of World
Other

Informa 2019 Investor Day 22



Infrastructure,
Construction & Building

Healthcare &

Pharmaceuticals

—™WORLD oF

Y CPhlworldwide > CONCRETE'
S i
Arab Health Ny CONCRETESHOW
Q) Hospitalar crrvscare [T
- KE PAAN
Medlab Middle East ROOFING
,,,,,,,,,,,,,,,,,, EXPO
c.£200m c.£140m

Hospitality, Maritime, Transportation
Food & Beverage & Logistics

é ZaE
FOOD & HOTEL
CHINA
”s?lﬁ.‘;iEa 1.

c.£90m c.£85m

FORT LAUDERDALE
INTERNATIONAL
BOAT SHOW

Informa 2019 Investor Day

Depth in Specialist B2B Brands

Fashion & Apparel

MAGIC
PROJECT

COTERIE

&

CURVELASVEGAS

c.£130m

Beauty & Aesthetics

CHINA
BFAUTY
EXPO
EEERES

.Y,
CAMAC
B Aesthetic & Anti-Aging
(/Vleditine World Congress

CCAMOPROF

ASIA HONG KONG
T X B 2 F E

c.£80m

Health & Nutrition

Suppi s

Natural
Products
EXPO WEST

Vitafoods
Europe
Food ingredients
@ Global

c.£120m

Jewellery

‘J B/\%%I@BM

c.£75m

@ informa

Manufacturing,

Machinery & Equipment

wwelt19

PROPRK
ASIA

c.£100m

Aviation & Aerospace

AATNWEEK T

MRO

EURCPE

b | o
;oules | d@ﬁ%
Guangrhou 208
e

23



Depth in Specialist B2B Markets

Relative Growth and Margin across major verticals

A

Healthcare & Pharma

Hospitality, Food & Beverage

‘ Beauty & Aesthetics

Growth

Manufacturing,

Machinery & Equipment Infrastructure, Construction

& Real Estate

Jewellery

\

Informa 2019 Investor Day

@ informa markets

Health & Nutrition

Aviation &
Aerospace

*Excludes Fashion & Apparel
**Margin scale doesn't start at zero



Combination Strength & Opportunities

Build & Buy a scale international exhibitions business
Culture & Brand Operational Excellence Cost Efficiency Revenue Initiatives

New Brand Identity Sales optimisation Management overlap Increased breadth and depth
Customer Value Proposition Marketing Excellence Office consolidation Customer relationships
Colleague Value Proposition Single view of customer Systems duplication Specialist market expertise
Personalised Buying power Scale opportunities
Digital experience Technology

Procurement platform

Depth in verticals
International reach

Digital / data capability

Informa 2019 Investor Day 25



Revenue Initiatives

Share best practice.
Top 50 events review

underway
Non-endemic sponsorship

team established and

Advance by Informa riority plan launched 64
6—Step Revenue Gl’OV\/th P|aﬁ Markets eétablished‘ P yp I(Inl}l;sitaotmgValue

Aligning plans and models,

including continued rollout /5)
Content, data and of Markit Makr

marketing services Sponsorship
initiatives underway in
Health & Nutrition,

Pharma, Life Sciences, 0 L

International cross Beauty Digitisation
selling, co-location and
launch project focused ©
on virtual verticals .
opportunity Data & Marketing

Target quick wins in Solutions

Health & Nutrition, Real

Estate & Construction, 2 . o

Beauty & Aesthetics Internationalisation

(1)

Cross-Marketing
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Revenue Initiatives

Share best practice.
Top 50 events review

underway
Non-endemic sponsorship

team established and

Advance by Informa riority plan launched 64
6—Step Revenue Gl’OV\/th P|aﬁ Markets eétablished‘ P yp _______________________ I(Inl}l;sitaotmgValue

Aligning plans and models, g —————

including continued rollout | (5
Content, data and of Markit Makr

marketing services P || Sponsorship
initiatives underway in . .
Health & Nutrition,

Pharma, Life Sciences, 0 L """""""""""""""""
International cross Beauty Digitisation {
selling, co-location and £
launch project focused © e
on virtual verticals .
OpPQLtURity---.. Data & Marketing
Target quick wins in Solutions
Health & Nutrition, Real &
Estate & Construction, 2 ) o
Beauty & Aesthetics Internationalisation

o R

Cross-Marketing

Informa 2019 Investor Day 27



@ informa markets

® Internationalisation: Virtual Verticals

Vertical China | ASEAN India wletls Europe Nort.h Brazil Vo]
East America £m

Pharma

Healthcare 80

Packaging* - 35

Concrete 35
Agriculture 25
Manufacturing®* 15
Total 55 75 20 85 75 70 30 410

Shading corresponds to event revenue in region
0 <f£5 £5-10 I £10- 20 £20+

Informa 2019 Investor Day * Some overlap with Pharma. **Machine tools, automation, assembly. Does not include medical 28



® Internationalisation: Virtual Verticals - Power

4
*

THE n.ihElh‘]—l . IstanbulLight

4, POWER T o -
ySERIES LT el

ENERGISING 5 CONTINENTS

MIRECWEEK

POWER
SERIES

Informa 2019 Investor Day

\()' informamarkets




@ informa markets

® Internationalisation: Virtual Verticals - Healthcare

Expo Med FIME
A s L
0 k
) L
1) u
) a & .
3
+
~—| A
-~ "
X8
3
) =
-
" e
"
) N ‘
™ \

¥ SBF

Hospitalar
HIS
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North Africa Health

Global Health Exhibition

Medlab Middle East

- L
)
a4 A
-
x L 1
-
> ) 2
5
N
3
g w
L)

Lo ¥ L — it

o Arab Health

v

Medic West Africa

Medic East Africa
Africa Health
Medlab Africa

"

"

ME-OTO Exhibition

Patient Safety

Medlab Asia Pacific

"

) L
)
) : 1
S )
~
=
g
s
+*
Asia Health

"
N

-

Ll L

N

"
-
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@ informa markets

® Digitisation: Advance by Informa Markets

Information Solutions

Insights that help B2B buyers make an
informed purchasing decision.

v

Digital content & online media
Databases & data services

Custom reports and intelligence services

Informa 2019 Investor Day

Digital & data value propositions

Workflow Solutions

Tools and Services that help buyers and

suppliers be more effective or efficient in
sourcing and selling.

v
Advanced matchmaking and scheduling
Marketing services

B2B qualified supplier & qualified buyer
discovery

Transaction Solutions

Platforms that facilitate actual B2B
transactions by helping buyers and
suppliers connect, transact and fulfil.

v

Pure-play directories
Buyer communities

B2B marketplaces
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® Digitisation: Advance by Informa Markets

Information Solutions

Insights that help B2B buyers make an
informed purchasing decision.

v

Digital content & online media
Databases & data services

Custom reports and intelligence services

Informa 2019 Investor Day

Digital & data value propositions

Workflow Solutions

Tools and Services that help buyers and

suppliers be more effective or efficient in
sourcing and selling.

v

Advanced matchmaking and scheduling

B2B qualified supplier & qualified buyer
discovery

Transaction Solutions

Platforms that facilitate actual B2B
transactions by helping buyers and
suppliers connect, transact and fulfil.

Buyer communities

B2B marketplaces



® Digitisation: MarkitMakr -

I

Chooso Your Show

Vs = e O -\r-:L_]_.,"_‘. % e

Natural Products Expo Exhibitor and Product Directory

Welcome to Matural Products Expo Connect, 2 new oaline directary that will help you explors the products
shown at Hatural Products Expos, plan your show ahead of time, connect with exhibitars, and more!

-~ Natural Products i o st comm
& EXPO CONNECT - o

21\

Hundrads of exhibitors have entered their product i
1o search by product categary and sub-cad

ingrediems, marketing f
experience. Please let us know if you have any

nese Products!

< 3.2};;' :_E_;RH.&W ALMOND COCONUT mﬂMILED- MILKED ?;Eﬂ:g”ﬁ; BUPER-FINE
31+ 80k+ —
= &4 LIS 7 m
, . }\ pasimi] o B _ Iy ’ =
events using products listed R .. g v
Almond Coconat

MarkitMakr

Y
-1

€ keue || WSTASH o Slnhuist
o

Combining Informa platform technology with UBM go-to-market strategy
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© Sponsorship: Non-Endemic Team

Non-Endemic Sponsorship: Selling the value of Informa’s horizontal network rather than its vertical depth

— Y

Capn‘a/l()ne

HISTORY

Successful Penton
revenue synergy
initiative

TEAM

4 Sales people
1 Marketer
1 Account Manager

FOCUS

Automotive, Tech,
Luxury, Financial
customer markets

REWARD

Bonus
contribution.
Incentive for lead
referrals

CHALLENGES

Consistent
audience data.
6-18 month sale.
Internal planning
& comms

AMBITION

Initial target of $5m+
non-endemic
sponsorship by 2020

ADELTA

PRIVATE JETS
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Depth & Specialisation in Informa Markets

Growth in Specialist Digital/Data Growth in Specialist
Markets Capability Markets

Informa 2019 Investor Day 35
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Depth & Specialisation in Informa Markets
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Specialist Markets:
Pharma

Adam Andersen
Group Brand Director, Pharma
Informa Markets

10 May 2019

Informa 2019 Investor Day
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Specialist Markets: Pharma

Aging population driving demand for innovative
medicines and pharmaceuticals

$181bn R&D spend by Pharma companies by 2022

Cost of bringing a drug to market doubled to $2.2bn
between 2010 and 2018

Production/development growing faster in China and
India than US, Europe, & Japan

Consolidation of Big Pharma and repositioning to
highlight positive contributions

@PO000O

Informa 2019 Investor Day

Global Pharma Market ($tr)

\C ) informamarkets

2017

Geographic Mix (%)

"

2022

® North America
Europe

® Japan

® Africa & Asia

® [atam

Source: World Health Organisation,
Fitch Solutions, The Business
Research Company, Deloitte, ABPI

38



@ informa markets

Informa Markets:
Pharma Snapshot

Leading
international
colleagues years products B2B Brands for
Selling into Established, CPhl Online active :
165 countries market leading digital marketplace entire Pharma
brands for >7,300 suppliers Supply chain

3% 3%
sponsorship

" 87% Ul NOVARTIS

stand space 7%

€% MERCK

mcphlonline Medtec

Where intelligence gathers

We create chemistry

C 4 Drug Delivery & Packaging
0 . N ~DhI Pharmdpac
GlaxoSmithKline abbyvie P 0 e :

other
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Informa Markets: CPhl international expansion

) CPhI north america® O O % CPhlchina

—~

MedtecLIVE () - N : 5 ' O Y CPhljapar®

Birug Dulivery & Pudeagh

INNDYATION - NITWORKING © EDUCATION

O & CPhlkorea®

W= CPhlworldwide® O

O CPhlindie®

W CPhImigdle east & africa’ O : - CPhl south east asia”®

Informa 2019 Investor Day 41
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Growth & Opportunities in Pharma

Internationalisation

EBD co-location with Geo-adaptation Worldwide venue plan
Bio-Production opportunities: through 2030

Pharma Intelligence Dubai 2020 Diversify revenue
Awards . through digital,
Packaging cross-selling North Alfrica 2021 sponsorship

initiative Latin America 2021 Consultative selling
Digitisation Customer Value Initiatives
CPhI Online onto Content strategy to Investment in customer
MarkitMakr platform compliment new services
Expande?[ﬁghal content platform Secret Shopper at CPh

onFent eam Shared purpose Worldwide
Vertical newsletter organisations as Matchmaking services

launch
partners. at all CPhl events

Informa 2019 Investor Day 42



Specialist Markets: Pharma

Market

Depth & breadth

Opportunity

Ambition

Informa 2019 Investor Day 43
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Specialist Markets:
Fashion

Mark Temple-Smith
MD, Fashion - Informma Markets

Colette Tebbutt

Fashion Industry Adviser

10 May 2019

Informa 2019 Investor Day
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Specialist Markets: Fashion

@ Global apparel market large and growing Global Apparel Market ($bn)
1,400 ® 2019
B2  Fast paced, with high levels of innovation and change - s
800 ° 2022
Shift of spend online and towards direct and 600
omnichannel retail 400
LNl
. . . , L]
Trend towards quality over quantity of physical stores ol Ada furope Other
@ Asia becoming a key component of the market

Source: Statista
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@ informa markets

Informa Markets:
Fashion Snapshot

| !
/ ""'*"\’rii] /e
' 2
Leading B2B W4

==
colleagues buyers revenue revenue Brands for US ﬁ‘? ‘.
Key hubs in NYC Annual number of | Across Fashion From stand sales Fashion
and Santa Monica unigue buyers portfolio at events in the US Industry

amazon NET-A-PORTER MAGIC COTERIE PROJECT
9 0 B A NEYS LV NYC LV /NYC/INTL
footwear 17/0 16/0 mens m %ﬁé N E Vlfl Y (FS R K Feb & Aug Feb & Sep Jan & Jun
&N
50% TRIN :pT URK < Co-Located / Incorporated Shows
= SOLE
- CURVELASVEGAS
: KIENZO COMMERCE
Women's oy
9% 8% = The Kooples FN PLATFORM MODA S‘I'CII NEh
ﬁ o
sourcing other SCOTCH&SODA LACOsTE RALP H‘&L AUREN fame. childrens club  “CSSHoames
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Dissecting the issues: Market shifts

US Monthly Clothing & Accessories Wholesale Sales

(Trailing 12-month average v corresponding period in prior years)

6%
s N L NS
o YT M N
O% ............ T 'S
2%
4%
,LQO/ ’190/ q/g\,‘/ »Q\,)) 0\0) ,\9,\") ,\90‘ ,‘9\5‘ ,LQ'\D( ,LQ’\O’ Q'\OJ q/Q\% z&'\‘o ,19'\(0 q/Q'\(O & /\ ’b*/\ ®Q<\ & '\% &'\% Q,Q\% S '\O)
@ \”&@*@Q\» & X @&%‘?\@ & & TN F
2018 Retail Square Footage Per Capita
24 NI Germany
2o
4 I coen
. - France
e _ UK
Canada
235 US

25 20 15 10 5 0

Informa 2019 Investor Day

® \Wholesale (Linear)

Wholesale

@ informa markets

US retail growing at +4.2%

Five times more retail space per
capita in the US

Over-capacity correction in US
bricks-and-mortar retail

5,816 store closures year-to-date

Source: Statista and Coresight Research

47



@ informa markets

Dissecting the issues: Execution

Advanstar
ECNQKUIFGS Incomplete integrations post acquisitions
UBM

acquires
Advanstar UBM : : :
acquires Four Managing Directors since 2016
BJI Informa
acquires
UBM

Tactical decision making

Stretched industry relationships

Informa 2019 Investor Day
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Fashion GAP: Stabilisation & Growth

Fashion
GAP

GAP
Future

GAP GAP GAP GAP GAP

Leadership & Venues & Operational Simplify Industry

Talent Scheduling Fitness Proposition Depth Focus

 Refresh leadership + Optimise dates for - Data Management + Brand complexity + Strengthen industry + Target new
* Investin talent industry + Sales & Marketing + (GO to market connections growth segments
« Skills mix + Venue review Excellence proposition * Invest in content

+ Customer Service and education

* Investment in price

£10m+ investment
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@ informa markets

Fashion GAP: Leadership & Talent

‘ /» Colette Tebbutt Felicia Hamerman

Mark Temple-Smith Industry Advisor Chief Marketing Officer Sandy Voss
Managing Director Fashion SVP US Operations

The Fashion Leadership Team

>
1y
Scott Chowan Erin Shirling
Head of Finance Houda Abdallah Tom Nastos VP Human Resources
Chief Commercial Officer

i
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Fashion GAP: Venues & Scheduling

i Timing is critical due to Fashion buying cycle
@ Historical approach to withhold dates until last minute
@*j Split location for Magic undermining value proposition

Sourcing impacted by Chinese New Year; FFANY clash in 2020
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\()j informamarkets

gic Crossover Venue Attendance

Aug-17 Feb-18 Aug-18 Feb-19

ONE MAGIC




Fashion GAP: Operational Fitness

DATA MANAGEMENT

Over 50% of buyer data
was supressed

SALES & MARKETING

New business tracking at
just 14% on best shows

CUSTOMER SERVICE

Consistent decline in NPS
scores and satisfaction

Initiative to cleanse and

Investment in Sales &
unlock full database

Marketing team, systems
upgrade

Revamp Customer
Management

Informa 2019 Investor Day

CUSTOMER VALUE

Lack of price consistency
and value proposition

Investment in price, customer
transparency and value
initiatives

\C ) informamarkets

OPERATIONAL
FITNESS
Improved operational
effectiveness

Strengthened customer
relationships

Increased propensity
to purchase
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\C ) informamarkets

Fashion GAP: Simplify Proposition

N MAGIC Accessories comLEERCE PROJECT
v
CURVELASVEGAS . children’s club
stiich MODA
reoTE FN PLATFORM
PROJECT COTERIE fame. MRKET

ooooo

MAGIC COTERIE PROJECT

é .
curveLasvecas IVIRKET fame. MODA Acgessories o I?A?ALEERCE
FN PLATFORM sfg;gh PROJECT
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Specialist Markets: Fashion

Market

Execution

Plan

Ambition
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\(3’ informa markets

Specialist Markets:

China Focus

Margaret Ma Connolly
CEO, Asia
Informa Markets

10 May 2019

Informa 2019 Investor Day
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Greater China: Growth & Opportunities

Key Cities in Greater China
(Population)

Beijing
(+11 million)
°®
Shanghai
Chengdu (+22 million)
(+7 million) °
°®
Guangzhou
(+11 million) Shenzhen
®P (+10 million)
Hong Kong
Source: www.worldpopulationreview.com (+7 million)

Informa 2019 Investor Day

\C ) informamarkets

Population

GDP

GDP growth

Consumption
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Greater China: Exhibitions Growth & Opportunities

Key Exhibitions Venues in Greater China

(Venue Capacity)
Attractive Backdrop for Exhibitions

Beijing
(285k sgm)

o)

Shanghai 6
Chengdu (815k sgm)
(414k sgm) °

' @

Guangzhou

(480k sqm) Shenzen

®P  (505k sgm)

Hong Kong
(132k sgm)
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Greater China: Exhibition Growth & Opportunities

Exhibitions Revenue by Market 2017 (%) China Exhibitions Market 2013-2017 (SQM sold) Exhibitions market as a % of Real GDP (%)
e US 14.0 0.16
Greater China
s‘\' ® (Germany 130

UK 12.0

=
. rance 110

13.0 0.14
0.12
0.10
0.08
0.06
0.04
0.02
0.00

‘ GCC ‘
’ ® ltaly 10.0
® Russia 9.0
° .
Brazil 80
® Other . .
7.0
2013 2014 2015 2016 2017 \L‘OQQO \)(,) @o& \)\E (9(“(/ %@ (\QQ) 06@
QO <<K &é\ (/ N
N «
0

Source: AMR
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@ informamarkets

Informa Markets:
China Snapshot

100+

colleagues visitors net SQM |eading B2B

Across 19 offices, Attendees at our Stand space i

inc. Hong Kong, events in 2018 solidin 2018 Brands II'.1
Greater China

Shanghai and Beijing

] o E .
X U E MIN?O E.E?: @OCHNA CISE HOTELE/®|Fineth?"?hg \

3% 3%
marketin DESGH HANS SANOGREN IKORSEN SUIROOR FURNITIRE BEAUTY CHINA INTERNATIONAL oot
& EXPO OPTOELECTRONIC Shangha

digital .
igita 910/ services a Abbott gow CB e
(o) i FURNI
exhibitor m GDUPUNTD PHILIPS \\\\l A
(0) : \uouom ®
1% @D é/’; S . CPhl m
‘;

2%
Kuka Haier

sponsorship attendee
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Depth in Specialist B2B Brands

Infrastructure, Construction &

Building Culture & Lifestyle Design & Furniture

Beauty & Aesthetics

(@ . Pwonoor cCEMe FURNI

HEEELE m ASIA o ABYATE R TY ExXP
C H I N A TURE

ASIA HONG KONG
Z A B EF R

i

CCBD il e
Faggy Ahg _E—
s i IECIE
BEAUTY EXPO o [Dl EliziEs EXPO CHINA
Healthcare & Pharma Hospitality, Food & Beverage Jewellery Manufacgaﬁ?shl\élstchmery &
o HOTELE i EHBE
= o P i PO “ CHINA INTERNATIONAL
W o CPh I _NINa Shanghai Shangh P_‘ ‘ I” g(ngELECTRON"C
@C Se &2 Fassl:laoi Jewellery \\\\‘//// pRD pFlK
HO & Accessories Fair ___ HONG KONG CHINR
22 = JEWELLERY & GEM FAIR
) § ®I:“C ’ FRRRUBREAD
_P-mecC CHINA® e T

Leading brands in specialist B2B markets
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Informa Markets Growth and Mix in Greater China

Exhibitions Revenue by Vertical (%) Track Record of Expansion & Growth ($m) Operating in China

450 20+ years presence and experience in China
® Jewellery

Beauty & Aesthetics
o 400
““ ® Hospitality, Food & Beverage
‘ ® Design & Furniture
350
® Culture & Lifestyle
Healthcare & Pharma
300
Manufacturing & Equipment
Fashion & Apparel

Local management teams

18 Joint Venture partners

[ ]
° Strong government and association
250 relationshi
" ® Infrastructure & Construction elations ps
® Media & Entertainment 500
Diversified portfolio in 12+ specialist markets
® Other 2014 2015 2016 2017 2018 P p

*Revenue from Annual Events, excluding Biennials
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\C ) informamarkets

Informa Markets Key Differentiators in Greater China:

Thorough localization into the Embedded deep in key sectors
sub regions (seat at the table)

Recruiting for diversity to prep All year around education

for future programs to foster industry growth
Strong culture of agility to Leading major sustainability
empower people initiatives

Proven success in the training

academy

Informa 2019 Investor Day

Proven track record of building
successful joint ventures

Unique internal partnerships in
cross border collaboration

Excel at global platform local
implementation
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\C ) informamarkets

Informa Markets: Strategy for Growth in Greater China

Growth via Business Development 2

Existing Markets New Markets
. + Further segmentation to grow market share + Sectors aligned with China 5-year plan and GBA strategy
g + Complete value chain by developing new co-locates * Incentivize geo-adapts and strengthen the launch culture
] + Take advantage of growth in venue capacity * Partner to accelerate development
i
G—) . .
= China Growth Engine
@
N
L) , L
| Live Events Digital & Data
% * Invest in the content and customer experience + Upgrade digital directories
5 * Help Chinese exhibitors to internationalize + Expand digital offering into more verticals

+ Up skill existing work force

4

Informa 2019 Investor Day 64



\C ) informamarkets

Strategy for Growth: Beauty & Aesthetics

"CHINA
BEAUTY
EXPO
FEEEERER

3,200+ exhibitors
(90%+ domestic)

|/ 3,000+ exhibit YR -
e (75%++Iﬁ§erlnlatci)<rjsnal) Fe 185,000 ke vistors

.___;’ 87k+ visitors sgm net
CCBMOPACK ShineD) ==
c.$75m

ASIA HONE KONG BEAUTY EXPO .-"-..
PAONRS

E = B R

1,700+ exhibitors

31k+ visitors
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@ informa markets

Strategy for Growth: Hospitality, Food & Beverage

>
Natural s
eHOFEX %rgqnlc
\A Asia
> FHC ProWine 'FE o
Fcﬂil.ill&NHEf i HEEEEHMERAS C I t I e S
7z, CCE
HOTELEX) 7
I~ ".I.EINTER
- HEALTH ‘.
H%Z‘_ﬂaE/ exhibitors events
1J1 - O
HOTELE/\/® Expo Food GZ
Chengdu
o [ ] k INTERNATIONAL
4 - [FOOD EXHIBITION|
EEHEHE{ ld China x & % & sgm net visitors

66
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Rise of the Super Venue

CbMe

CHINA

= LICENSING
SEXPO 2019

—

G PROPAK
pr—
pr—

® Health ingredients

Eﬁfﬁ\ﬁ
Food ingredients

! 7

HEALTHPLEX

Asla China

9
npe
CISE

CHINA INTERNATIONAL |I
g(ngEL ECTRONIC

Shanghai NECC Shenzhen SZWECC

400,000 + 53,000 sgm 400,000 + 100,000 sgm

Informa 2019 Investor Day
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Specialist Markets: China

Market

Focus

Differentiate

Ambition
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\()j informa

- Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt

Specialist Markets: China Focus Margaret Ma Connolly

The Power of Specialist Data & Information Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem

Culture Question Time Eleanor Souster & Panel
Resilience & Strength through Specialist Knowledge
Reformatting the Programme around Specialist Markets

Wrap-Up Stephen A Carter

Informa 2019 Investor Day

Annie Callanan & Team

Gary Nugent, Marco Pardi & Carolyn Dawson
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@ informa

Scale &
Simplification

Patrick Martell
Group COO &
CEO, Informa Intelligence

10 May 2019

Informa 2019 Investor Day
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Scale & Simplification
Speakers

Group COO & CEO Informa — Global Business Services

Intelligence Director
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\()j informa

The Informa Group - Group Operations

Shared
rvices
Technology
Group
Operatlons

@ informa = @ ‘

Taylor & Francis Group
an informa business

\()j informamarkets \()j informatech \()j informa

Global Support (Group Operations, Group Functions)
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Integration Officer for the UBM Combination

Accelerated
Integration
Plan

(AIP)

AIP AlIP AlIP

. AlIP . AlIP
Operatin . Progressive Cost & )
I\/Fljodel &g L?ﬁ:lresr:]tlp Pogrtfolio Revenue FaéQPo N
Verticals Management Synergies

Delivering the 12-month to budget and schedule
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AIP: Cost Synergies

D T © T
W = )
HmE

) —

* PLC costs + Procurement + Back office services
+ Corporate duplication + Property * Enterprise platforms
+ Operational management overlap + Software & Systems + End-to-end processes

£50m ey {£60-7/5m

On track for Phase I and Phase II Synergy Delivery
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AIP: Phase Il Cost Synergies - Scale & Simplification

Back Office Services & Enterprise Platforms

f \ 0 Enterprise Resource Planning (ERP) Systems

e Shared Service Centres

e End-to-End Processing

Focus on operational effectiveness ahead of efficiency

____________________________________

Targeting the benefits of increased scale & operating simplification
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PHASE III: Back Office & Enterprise Platforms

Current ERP landscape at Informa

ORACLE

cE£1bn

c.£300m

Revenue on no
ERP platform

Informa 2019 Investor Day 77
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PHASE III: Back Office & Enterprise Platforms

ERP Simplification Plan

Retain a mix of SAP and Oracle to suit business needs

Informa Markets to migrate onto Oracle

All other businesses migrate onto SAP

Reduce variations and multiple incidences of same thing where possible

£1bn of revenue to change ERP platform & £100m to migrate to an ERP platform

Simplification plan to improve quality and timeliness of data to deliver just-in-time management information
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@ informa

PHASE III: Back Office & Enterprise Platforms

Order To Cash
(020)

+ 60 different systems
+ 250 Finance staff

+ Manual processes and
interfaces

Purchase to Pay
(P2P)

Record To Report
(R2R)

- Complex structures
around legacy systems

+ 200 Finance staff

+ Multiple platforms and

accounting systems

« 70% invoices with no PO
« 100 Finance staff

« Manual processes and
interfaces

Opportunity to simplify and improve efficiency: end-to-end processing within a total Finance cost of c.£100m
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PHASE III: Back Office & Enterprise Platforms

CLEVELAND SSC
ﬁﬁ}ﬁ 40 Heads
E{é Oracle
NEW YORK COE
mﬁ 30 Heads
E@ Oracle
FLORIDA SSC

ffl  85Heads
E@E SAP + Legacy

BRAZIL SSC

ffi  21Heads

ﬁ@ SAP

Informa 2019 Investor Day

i

Approx. 600 employees

Approx. 85 BPO staff (Bangalore & Krakow)

@ informa

BPO (IND, POL)
fum 85 Heads

EEE Oracle
COLCHESTER SSC
mﬁ 200 Heads
BE sap

KENT COE
ﬁm 33 Heads
E@ Oracle
HONG KONG SSC

ﬁm 50 Heads
ﬁ{g Oracle
o

SINGAPORE SSC

ﬁm 55 Heads

E@ SAP
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PHASE III: Back Office & Enterprise Platforms

Current Backdrop Opportunities

 Current Shared Services organisation an assembly of * Rationalisation of legacy platforms on to single instances
UBM and Informa businesses of SAP and Oracle

« Significant mix of locations, processes, platforms, and « Divisional alignment to one of the ERP platforms

service levels _ . . e
+ Lean re-engineering (value analysis) and Six Sigma

« Two major ERP platforms at different stages of maturity (reduce variation) methodologies to drive process
& built for different businesses than the combination effectiveness and efficiency
» Legacy UBM organisation with Centres of Excellence  Location and BPO strategy

(COEs) and long-term BPO partnership

 Legacy Informa organisation with recent SAP
implementation

Opportunity to align systems and improve operational effectiveness
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PHASE III: Back Office & Enterprise Platforms

Global Process Focus

Effectiveness

 Shared Services strategy, centred around ...

Global Process-led design and definition of
platforms, process and organisation

Balance of divisional requirements (customer
and growth led) with operational efficiency

Clear leadership and accountability

A sound control environment

Efficiency Compliance
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@ informa

PHASE III: Back Office & Enterprise Platforms

Platform Stability and Connectivity eg Integrations and interfaces

Optimisation of Platforms and Processes eg Migration to align ‘SAP to Standard’

Leadership & Organisational Model eg Global vs. local Accountability Matrix

Divisional Business Requirements
Controls & Assurance

Footprint & Partner Strategy eg Labour efficiencies Automation

Informa 2019 Investor Day 33



@ informa

Scale & Simplification

DELIVERY On track for target AIP cost synergies

OPPORTUNITIES Phase Il synergy programme underway

SIMPLIFY Systems, Services and Processing complexity

AMBITION Improved operational effectiveness and increased operational efficiency

Informa 2019 Investor Day 384
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- Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt

Specialist Markets: China Focus Margaret Ma Connolly

Scale & Simplification Patrick Martell & lan Branch

Culture Question Time Eleanor Souster & Panel
Resilience & Strength through Specialist Knowledge
Reformatting the Programme around Specialist Markets

Wrap-Up Stephen A Carter

Informa 2019 Investor Day

Annie Callanan & Team

Gary Nugent, Marco Pardi & Carolyn Dawson
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@ informa

The Power of Specialist
Data & Information

Patrick Martell
Group COO & CEO, Informa Intelligence

Informa 2019 Investor Day
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@ informa

Informa Intelligence
Speakers

Group COO & CEO : " ‘ President, Chief Commercial Officer,
Informa Intelligence o Pharma Intelligence Pharma Intelligence

Informa 2019 Investor Day 87



@ informa

The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC

Informa 2019 Investor Day 33



@ informa

Intelligence Market and the Power of Specialist Information

Rising value of specialist B2B information and data

Globalisation and segmentation of specialist markets

US accounts for close to half the global market

Data, actionable insight and workflow

Attractive subscription-based business model

0006

B2B Media & Business Information Market (E£bn)

ym'

2015 2016 2017 2018E

Information Services Market, by Sector (%)

\l :

“ ® |egal Tax & Regulatory

. ® Pharma & Healthcare
® Consumers

- ® Prof. Qual

Financial Services

Industrials
T™MT
Energy

‘~

Source: Outsell

Agra & Comms
Other

Large, growing and predictable market with attractive characteristics

Informa 2019 Investor Day
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The Informa Intelligence Journey

Underlying
Revenue
Decline of
-8.5%

Patrick
Martell
appointed
CEO

Management
restructure

Reorganise
around
verticals

Focus on
subscription
renewals

Focus on
customer
management

gap

Underlying
Revenue
Decline of
-1.9%

2015

Growth
Acceleration
Plan

GAP investment into
core products and
platforms

Build Colleague Value
Proposition and
strengthen culture

Underlying
Revenue
Growth of
+1.1%

Addition of
Penton
Information
Services

Investment in
upgrading Sales
and Marketing
systems

Underlying
Revenue
Growth of
+2.2%

New products
and platforms
launched

New EPFR
Platform

Launch of Ovum

Forecaster

Upgraded

Citeline platform Underlying

197 new Revenue

products Growth of
+2.6%

UBM
Combination

Progressive
Portfolio
Management:
review of IGM
and
Agribusiness
Portfolio




@ informa

Informa Intelligence Today

provides specialist data,

intelligence and insight to businesses, helping £350m+ c.£90m 250+ >40k

them make better decisions, gain competitive _ ) becrib
advantage and enhance return on investment. Revenue Ad]. Op Profit B2B Brands SLiosErionrs

Through a range of specialist B2B subscription
brands, we provide critical intelligence to niche

communities within o C.3% C.13% 2’000_'_ 560+

Underlying Growth Group Revenue Colleagues Analysts & Editors

Revenue by type Revenue by vertical Revenue by region

o5

N\

UK

PR
2018PF\

°
® finance ® (Cont. Europe
201 8PF ZO/I 8P|: ® Pharma ® North America
® Subscription ® Transportation ® Asia
® Marketing Services ® Industry & Infrastructure ® Middle East
® Other ® Agribusiness Rest of World
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Specialist B2B Brands in attractive customer markets

Pharma Finance Industry & Infrastructure Transportation Agribusiness
Sagient Rese_ar_chw Informa Investment sgmiggzo @ Price Digestsm . 9 Phillips McDougallé&S’”‘g
Pramalience ‘ insuranceday Agbusines nisgence
Medtl’Cle 4 D usiness intelligence Q
Pharma intelligence p |
& Mapa RFese.(?E:h £# EquipmentWatch. & | Agrow
C|tel|ne ] 9 Lloyd)s LISt E’ Agribusiness intelligence
Pharma intelligence Informa Research SerViCes D Maritime intelligence
. ) . . "{‘g‘
Pink Sheet& Design and Electronics Fe_rtec_on ;
Pharma intelligence I C N Infrastructure intelligence | informa Lloyd,s Llst Intelhgence% Agribusiness intelligence

| Q D i- 9 International Sugar Journol@
B I O m edt ro Cke r iM oneyN etD POWe r I la W.CO m Agribusiness intelligence

Pharma intelligence Business intelligence

finencialntelligence Infrastructure intelligence | informa
In Vivo D D P Llovd’s Li ; ) [
F im oyd’s List Intelligence ot
Frarmenielisence Financial inteiiigenceEl Ef!):mz ‘ ' 4 EnergyTI es N M“’i‘imey““e"ige"‘eli"f""““ g FO LICht ’
Agribusiness intelligence

c.£115m c.£100m c.£75m c.£50m c.£30m

Portfolio of niche B2B brands within specialist B2B markets
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Strategy for Performance & Growth

Reorganise & Repair

Leadership change

Reorganise around verticals
Increase customer focus
Refresh talent

Focus on subscription renewals

Revamp sales organisation and
incentives

Invest & Grow

Invest in platform capability
Improve core product functionality

Invest in Sales & Marketing
systems

Leverage into Consulting and
Marketing Services

Data, analytics & workflow

Focus & Expand

Focus on new business and
pipeline conversion

Progressive Portfolio Management

Focus on strongest brands in
markets with greatest opportunity

Look for adjacent opportunities or
capability infill

Move up the value chain... Insight to Intelligence.... Improving Underlying Growth

Informa 2019 Investor Day
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Operating Performance

Operating Metric 2013 2019
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@ informa

Progressive Portfolio Management

Sale Review Expand

Consumer AgriBusiness Pharma
Information Portfolio Portfolio eg Skipta

Life Sciences IGM Retail Financial
Media Portfolio eg |con, Mapa

Annual Revenue of up to £120m within scope

Focus on strongest brands in specialist markets with the best opportunities for growth and expansion
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@ informa

Progressive Portfolio Management

Sale Review

Consumer AgriBusiness Pharma
Information Portfolio Portfolio eg Skipta

Life Sciences IGM Retail Financial
Media Portfolio eg |con, Mapa

Annual Revenue of up to £120m within scope

Focus on strongest brands in specialist markets with the best opportunities for growth and expansion
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Informa Intelligence:
Finance Snapshot

Leading
o)
500+ | 500k+ | c.90% for
colleagues global users renewal rate the Banking
Selling into Across product On subscription '
60+ countries range products Asset & Wealth

Management
markets

WELLS CI’.'t\I U&%S ””///é‘ SUNTRUST Informa Research SerwcgesD Mapa Researcho

FARGO Financial intelligence
consulting

82()/ BANK OF AMERICA //7\/ Informa Investment SolutiqnsD EPFRD

marketiﬂg O E Bank BMO 0 Harris Bank """""""""""""""""" Financial intelligence | informa

HSBC > jPMORGAN CHASE & CO. iMoneyNetb D
*@ %‘5/ Financial intelligence EBEnChmOrkerS

other / ConmonwealthBank @
BANK OF CHINA
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O

Specialist Markets: Retail Banking

. L _ , Our Solutions
Market for research in the US Retail Financial Services

& Insurance Industry is c£500m, growing at ¢.5% p.a.

Fragmented end market with no clear market leader.
500+ Deposit and 400+ Mortgage Tier 1 & 2 institutions

Quantitative Qualitative

Competitive D Customer

Benchmarking & Experience
. . eBenchmarkers
Monitoring

COMPETITIVE LENDING ANALYTICS

Disruptive change impacting Banking through digital
transformation and Fintech

.....................

Mapa ResearchD

Financial intelligence

Opportunity to help banks solve problems: better and
faster decisions, omni-channel customer experience,
managing risk and compliance

©®0006

Helping customers improve performance across the balance sheet via quantitative data and qualitative research
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Specialist Markets: Retail Banking

Products Description Mortgage Home Equity Auto Cards Personal Deposits
Py S . Using indicative and
Analytlcs & transactional data to create \
price optimization strategies
Ma naged tailored to customer
Services objectives (eg Market share,
margin)

% Benchmarking actual
. transacted volume with
g Transactional rates/fees, to understand \ \
) Data price elasticity, market
"0 dynamics and tailored pricing
= strategies

Benchmarking advertised

Indicative rates agla.inst comlpeﬁitors, for
competitive positioning and
Data regional variance. Key input

to pricing strategy

Uniquely positioned to move up the value chain and provide solutions across the balance sheet
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Embed text

Specialist Markets:
Pharma

Linda Blackerby

President, Pharma - Informa Intelligence v )

Ramsey Hashem
CCO, Pharma - Informa Intelligence

Generate code
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Specialist Markets: Pharma

Aging population driving demand for innovative Global Pharma Market ($tr)
medicines and pharmaceuticals < 30 CAGR

$181bn R&D spend by Pharma companies by 2022

2017 2022

Cost of bringing a drug to market doubled to $2.2bn Geographic Mix (%)
between 2010 and 2018 \ |

® North America
Production/development growing faster in China and India , ® Europe

® Japan
than US, Europe, & Japan ' o Atin s A
Consolidation of Big Pharma and repositioning to \ ¢ Latam
highlight positive contributions

Source: World Health Organisation, Fitch Solutions, The Business
Research Company, Deloitte, ABPI

An attractive, international market with high levels of innovation and growth
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Informa Intelligence:
Pharma Snapshot

400+ | 5.5% 3,000+ with

colleagues ACV growth customer firms Pa rticular

Coverage across With c90% Including Top 50 strength in
175 countries renewal rates Pharma & Top 10 CROs Clinical

Intelligence

U NOVARTIS €9 MERCK @&
- @ Biomedtrocker@ Datamonitor Heolthcore@

consu |t| ﬂg Pharma intelligence | informa Pharma intelligence | informa

86% ture  Pocicllos i
marketing () accenuure 7 astellas  1Immun.gen.

services subscriptions N\ Scripa Pharma projects& Trialtrovew

V&W Pharma intelligence | informa Pharma intelligence | informa
ORACLE Bristol-Myers Squibb O mn iCO m

other
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Pharma Intelligence: What We Do

Clinical Trials Strategy and Operations

«  Which diseases should a drug be tested in and in which order?

« Where should the clinical trials be held?

«  Which hospitals (sites) and which doctors (investigators)?

« How should the trials be designed for fastest patient enrollment and best

approval route?
Competitive Intelligence A M‘B
+ What are competitors doing compared to a company'’s internal programs? .
+ How should portfolio prioritization decisions be adapted to beat competitors to i e s 565w have S 1. S5 1 o an
market?

Business Development and Licensing
« Which Biotech companies have the most promising drugs to acquire?

*  How do those drugs stack up against a company'’s internal portfolio and its
competitors?

+  How should a company and/or drugs be valued to structure the best deal terms?

Through our specialist content and industry expertise, we help answer critical questions and solve problems
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Pharma Intelligence Trends & Opportunities

Total Pharma Information Market: £4.8bn Informa Intelligence within the Pharma Information Market
Gtelinel)
R 2,692m
,..".S,EE.EET‘?.YEQ -
‘ _rstione® 615m
‘ El'?héheet'} ® Total Market
® Informa Intelligence
e PreClinical 500m  10% 269m
» 231Tm
& e Clinical 269m 6%
Datormesi bar II:'..I.I.'.:'-.-_-Q ........... S C.".P
—— ® Policy & Reg 23Tm 5%
_féi,ﬂ_ﬂ%t_ﬂ,,frﬂgkﬂrl} F‘““ﬂt'?f?,:?j,"-,‘.‘f._f.il} ® Commercial 2,692m 55%
® Market Access 615m 13%
Manufacturing 115m 2%
Distr/Wholesale 462m - 9% Clinical Policy & Regulatory ~ Commercial ex MA Market Access

Unsustainable cost of healthcare and explosion of digital and data fuelling growth in specialist intelligence
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Pharma Intelligence: Adding Value for Customers

Products Clinical Commercial Policy & regulatory Market access
A

Knowledge-Based Services N\ \

Analytics & Workflow \ \

Value add

Proprietary Data O \) O \
Public Data O O \) \

Driving higher value for customers through analytics, workflow tools and bespoke services
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Pharma Intelligence: Strategy for Growth & Expansion

Grow through Business Development

Core competencies New Markets
* Invest in breadth & depth of specialist content + Leverage brands and expertise internationally
+ Add new data sets to differentiate clinical offering » Invest in capability and capacity in Asia

+ New authoring tools to ingest data faster and more efficiently

@Pharma Growth Engine

Analytics & Workflow Adjacent Opportunities
+ Strengthen analytics capability » Build presence in Market Access segment
+ Greater integration of our data with customer data » Connect Clinical, Commercial & Market Access intelligence

* Invest in real-world patient-level data to enrich insight and analysis

4 Grow by Strengthening the core
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Citeline&

Spotlight: Citeline

265,000+ Clinical Trials
A

40,000+ Sources
oLt
68,000+ Drugs

_ Pharma intelligence

Comprehensive, reliable, global
intelligence solutions for:

235,000+ Diseases / —

Global Clinical Trials

400,000+ Investigators
Sites & Investigators

Data from 166 countries v~ <L

v : Drug development pipelines

|
" r
| 107
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Clinical Trials: Time & Money

Key challenges Only 6% of trials complete on time Average Oncology Phase Ill trial is 36 months

Only 5% of Physicians sign up to a trial

Hospitals & Physicians 1-B-B-B-B-B-B-B-B-B-B-B-] Cost breakdown of Clinical Trail

selection - B-R-B+-B+-B-B-BR-B-B-R+ 0]
$m i

-8R0 BB B-0-0- BBl

the eligible population enroll

Awareness to ensure strong
patient recruitment

C L LY (X [}
afje afjo afjo aflo
afe afje afjo afjo
afle afle afe el o
C L [ (X [}
afle afle a@oalle (D
afio afjo afo a@e (D
C L [ (X [}
afe afje afjo afjo
afle afle afe afo
afje afje afjo sl o
C L [ (X [}
C L LY (X [J
afle afje afe afo
afle afje afje afie
afje afjo afje el o
afe o afoafie
oo afje s o afie )
C L LY (X [}
oo afje afo a0
alo afie a@o a@e

a@ie afie o a@e
a@ie a@e

Multiple addendums at 50% of trials

Effective Trial protocol design @ @ @ @
® Phaselll
Significant value opportunity Trials are frequently over-budget Total cost of a clinical trial Phase | to Il is $1bn
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Customer Challenge: Trial in Atopic Dermatitis

Clinical Trial in a Crowded Space Delay in Drug Launch Investigator Drop Out

Atopic Dermatitis Market ($bn) Every week of delay in a trial
impacts commercial prospects
13
N $3-$4M/Dav 0 0 0 0 0

Lost Sales
2017 2027 On average, drug delay announcements 70 20% 85

decrease shareholder value by about

12 percent and cost between sites/doctors drop out is sites needed
, o . " $1m and $13m per da are required common so in total
265 ongoing trials in atopic dermatitis P y to hit targets,
but

Informa 2019 Investor Day 109



CITELINE - SITETROVE SKIPTA - CITELINE ENGAGE

-JO\N NOW

Identify Investigators & Healthcare Providers
AND
Understand Patient Pools

Scoop Gather Recruit

Targeted Gather Recruit
emails to drive feedback on a physicians &
awareness protocol investigators

Pharma intelligence 'z

Citeline E r]gage/oowered by Skipta

Option A Option B Option C — Citeline Customer can tailor outreach program for their trial based on the
selected investigators
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Citeline Engage: Trial Timeline

CRO/Pharma Traditional Approach: 15 Weeks to ID Sites

Start identification and |
7\
/A recruitment of sites. _\?/_ 1 @
® ® Target: Outcome:
Week 1 , Week 15 84 sites for selection 54 sites selected
54 engage sites and

sign up for trial takes place

Citeline Engage: 2 Weeks to ID Sites 10% of the time to hit 50% of the sites...
Citeline Engage identified >1100 doctors

with >700 in Skipta network 5N . N\
S

\ Target: Outcome:
ek 26 new sites Week2 To help increase 26 additional
confirmed for selection sites for selection sites selected
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Specialist Markets: Pharma

Market

Large and growing market with high levels of innovation

Depth & breadth

Leading B2B brands and industry expertise, with real strength in Clinical Trials

. To connect Clinical, Commercial and Market Access data with
Opportunity real world patient-level data

Ambition Maintain leadership in Clinical and expand offering,

underpinning consistent growth ahead of the market
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- Depth & Specialisation

Strength & Growth from Specialisation

\()j informa

Stephen A Carter

Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt

Specialist Markets: China Focus Margaret Ma Connolly

Scale & Simplification Patrick Martell &

The Power of Specialist Data & Information

lan Branch

Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem

Resilience & Strength through Specialist Knowledge Annie Callanan & Team

Reformatting the Programme around Specialist Markets Gary Nugent, Marco Pardi & Carolyn Dawson

Wrap-Up Stephen A Carter

Informa 2019 Investor Day
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Culture Question
Time

Eleanor Souster
Chief of Staff
Taylor & Francis

10 May 2019

Informa 2019 Investor Day
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- Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt
Specialist Markets: China Focus Margaret Ma Connolly

Scale & Simplification Patrick Martell & lan Branch

The Power of Specialist Data & Information Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem

Culture Question Time Eleanor Souster & Panel

Resilience & Strength through Specialist Knowledge _

Reformatting the Programme around Specialist Markets Gary Nugent, Marco Pardi & Carolyn Dawson

Wrap-Up Stephen A Carter

Informa 2019 Investor Day
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Resilience & Strength
through Specialist
Knowledge

Informa 2019 Investor Day
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Speakers

Annie Callanan \ N Christoph Chesher

Max Gabriel
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The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC
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The Knowledge & Information Economy

Specialist
Knowledge

Over 1B

kn OWl edge Global Citations

Meaning

Value

5% growth in
journal articles

information

5B searches
worldwide per day

Growth Catalyst
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The Knowledge & Information Economy

Demand for
Specialist Knowledge

= kn ovvledge S 9.4% CAGRin T&F
- h Article Submissions @
= S
(O
[ " =
information 500% of ol
data created
in past 2yrs

Growth Catalyst
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Growth in Specialist Knowledge & Advanced Learning

Gross Enrolment in Tertiary Education expressed as a percentage of
Top 15 countries by R&D spend (in $bn) the total population of the five-year age group following on from
secondary school leaving.

T Us 476 ‘
Naorth America
2 China 371 80%
3 Japan 170
4 Germany 110
5 Korea Rep 73 60% Europe & Central Asia
6 France 61
7 India 48 US$ 1 7 trl]']'lon Latin America & Caribbean
8 UK 44 0% _
9 Brazil 42 Middle East & North Africa
10" Russian Fed 40 ,
20% South Asia
T Italy 29
12 Canada 28 M Sub-Saharan Africa
13 Australia 23 O%._._
14 Spain 19 1970 1980 1990 2000 2010 2014
15 Netherlands 16 Source: World Bank £ CCBY
Source, UNESCO Institute for Statistics: Source, World Bank via Our World in Data
http://uis.unesco.org/apps/visualisations/res https://ourworldindata.org/tertiary-education
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Growth in Specialist Knowledge & Advanced Learning

Tertiary Enrolments
— Arab States

Source, UNESCO Institute for Statistics 594.1

—  Central & Eastern Europe
Central Asia
East Asia & the Pacific
—  Latin America & the Caribbean
—  North America & Western Europe

—  South & West Asia

2000 2005 2010 2015 2020 2025 2030 2035 2040
—  Sub-Saharan Africa

Research Paper Submissions by Region (T&F)

— China
80000 )
— India
60000 —  Africa
— — Asia (other)
40000 — Australasia
20000 —  Central & South America
———————————
—  Europe (other)
0 — USA/Canada
2015 2016 2017 2018

— UK
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Value Drivers within the Advanced Learning Market

Trust/Quality Relevancy Customers Funding
2 Fake Too much Demand for new New
)] g g . .
= News information options, value funding sources

Platform Flexible
Agnostic Business
Models

Verification:
Experts
Truths

Specialist
Knowledge

Specialist

Content Efficient/
Variable

Services Fulfilment

Advanced
Emergent
Applied

-
+—
o0
(-
()]
|-
+—
wn
LL
oJ
|_

Publishing
Ethics
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Taylor & Francis Today

Taylor & Francis publishes peer-reviewed scholarly
research and specialist reference-led academic
content across subject areas within Humanities &
Social Sciences and Science, Technology and
Medicine. It is recognised internationally through
its major publishing brands such as Taylor & c.2%
Francis, Routledge, CRC Press and Dove Medical Press Underlying Growth

£530m+

Revenue

Revenue by type Revenue by vertical

@ CElectronic

2018[3’: ® Print

20138PF

Informa 2019 Investor Day
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c.£200m

Adj. Op Profit

2,700+ 140k+

Journal brands Book titles

c.18% 2,200+ 300+

Group Revenue Colleagues

OA journal brands

Revenue by region

\ .\

@® UK
@® Continental Europe

Humanities & Social

Science @ North America

Science, Technical & 2018PF ® Asia

Medical @® Middle East
Rest of World
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Snapshot of T&F Revenue Trends at a Glance

Rights/Permissions

4 /Other Underlying Revenue (Em)
eBooks
550
©
S w
g 2 540 o
58 < 2 3% CAGR
© & : 530
— Print Books
520
N Open Access 210
4 500
490
w0
S o 480
B8 2 Journal Subs
TR
ax 470
o}
wn
460
eBooks Subs 450
- 2015 2016 2017 2018

2010 2018
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Consistent Article Submission Growth

Article Submission Growth

9.4%CAGR

390,000 110%
377248
105%
370,000 Targeted Efficiency Initiatives

100% 5
3
350,000 344,899 osw 2
(7, o
c 90% o
@ 330,000 -
5 312,048 85% %
: -~
7 310,000 80% S
Q c
2 289180 a
£ 290,000 5% g
>
70% 8
270,000 o

65%

250,000 60%

2015 2016 2017 2018

Informa 2019 Investor Day 127



Key Strengths of Taylor & Francis

Trust/Quality Relevancy Customers Funding
Breadth of Commercial Relationships

Platform Flexible
Agnostic Business
Models

Verification: Specialist
Experts Knowledge

Vit Specialist

Content Efficient/
Variable
Services Fulfilment

Advanced
Publishing Emergent
Ethics Applied

9oUPW.I0LId

(9]
-
4+
o0
(-
Q
-
)
W

Scale + Operational Excellence
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Seizing the Opportunities from Growth in Knowledge

Value Differentiators 3YR Strategy

Specialist
Knowledge
Customer Diverse Customer Base Adapt to Global Customer Demand
Flexibill Investment in Content Flexible Business Models + Services

exiollity Global Re-Purposing of Content Academia and Beyond
Operational Scale and Culture Drive Operational Efficiencies

Delivery of Complexity at Scale Variable Agile Fulfillment

£ I Yy prexity &

xcelience Culture of Continuous Improvement Article-Centric Workflow/Services
Digital-First Technology-Enabled Transform Value

Platform Agnostic New Learning Modalities

Transformation Digital-First Enterprise Al-Enabled Enterprise

Resilient Operating Profit and Cash Flows Consistent Revenue Growth
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Seizing the Opportunities from Growth in Knowledge

| Strategic Value Creation ]
Inputs Outputs

Workflow + Processing

Acquisition & L . Discovery
% Curation >> g @\ & Dissemination

Scale
Specialist Content Channel Partnerships Advanced Discoverability
Advanced, Emergent, Applied Geographic Expansion Al-Enabled Enterprise
Specialty Curated Subscriptions Variable Fulfilment New Learning Modalities
Open Content Local Curation in Growth Markets Academia + Beyond
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International Sales
Opportunities

from Depth &
Specialisation

Christoph Chesher

Group Sales Director
Taylor & Francis

10 May 2019

Informa 2019 Investor Day

131



\()j informa

Taylor & Francis: Depth & Specialisation

Content Co rpus T&F - Articles Published by Segment

« T&F Specialist Content spans
over 50 top level subject domains

1 Medicine & Health 13.8%

« Each Domain Spans multiple 2 Physical Sciences & Mathematics 12.3%
formats and geographies 3 Arts &Humanities 10.4%
4 Biological & Food Sciences 8.9%

5 Engineering Computing & Tech 8.6%

6 Behavioural Sciences & Social Care 7.4%

h 7 Education 7 4%

8 Sport, Planning, Urban & Geography 5.0%

9 Politics & IR 4.5%

10 Earth & Environmental Sciences 4.3%

11 Allied & Public Health 4.0%

12 Business & Economics 4.0%

13 Sociology & Law 3.4%

14 Area Studies 3.2%

15 Heritage & Information Science 2.7%
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T&F Humanities & Social Sciences

14 Others
13 Others

Planning &t Urban
Studies Sport Studies

Literature

Marketing 8¢
Advertising

Educational Research International

Communication Studies Philosophy Applied Economics | Race Ethnicity And Relations

Set Identity
Information Science | Geography

Teacher
Higher Education Education

Theology/Religion

Media Studies

Sociology OFf - Tourism
Education f

Saence &
Mathematics
Art & Design ] agen | Education

Geography, Information Science,

Arts & Humanities Business, Economics and Sociclogy Education Bt Flar e
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Taylor & Francis:
Depth & Specialisation

Educational Psychology

Literacy

Education: In Depth

* Education represents 7%
of our corpus

Education Policy & Management
Special Education
Educational Media & Technology

Multicultural Education

 The Education domain is
comprised of 21 sub-domains
of micro-specialist content.

Adult & Continuing Education

Arts Education

Moral Rel And Phil of Education

+ Advanced. Emergent. Applied.

Language Learning

Physical Education

Primary Elementary and Early

Science & Mathematics Education

Sociology of Education

Teacher Education

Higher Education

Educational Research

0% 5% 10% 15% 20% 25%
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Depth & Specialisation in Education and Educational Research

our Ed ucation P rogra m Journals Market and Citation Share @ Share Articles
. @ Share Citations
« 1917 journals c0.0%
« 7,136 articles 25 0%
« 650 new books p/a 40.0%
+ ¢.10,000 backlist 25 0%
+ Over 80 society partners 30.0%
25.0%
L = IRAidinly )] 20.0%
_ i I." A ! 15.0%
- 11l 1gNer & “ S 10.0%
VISIBLE LEARNING Creating_anﬂ' Il 5.0%
FOR TEACHERS o Confirming ] .
MAXIMIZING IMPACT ON LEARNING Adsorsns Famsr S T8 Rchingss ¢ 5| h-':.-" \ OO%
SOHNHATIE _ ‘@ TAYLOR & Publisher A Publisher B Publisher C Publisher D Other
ey » . FRANCIS (inc
- e £ Y ii'f S .DOVE)
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28 Others

General Medicine

Immunology

Obstetrics &
Gynecology

Oncology

MNeurology Pharmacology

Pharmaceutical
Medicine

Medicine & Health

@ informa

) ) ala ) ) )
¢ C ® J10
(J (J
= Environ.
Civil Sciences
14 Others Structural 8
Geotechnical
37 Others 9 Others Engineering
GIS & Remote
Food Science 8 Sensing
Technology Plant Science 21 Others
Mechanical Manufact...
Engineering Engineer...
Earth Sciences
Statistics 8 -
Cell Biol Zool
T Ff e Probability = Sl . Social Work
Chemical General
Engineering Engineering Erwiron. Health
- Vetennarny Molecular
Inorganic Saence Biol
Chemistry o9y
Applied
Mathematics
Genetics
Analytical
Chemistry

Physical Sciences & Mathematics

Biological B Food Scences

Engineering Computing
& Tech

Earth &
Environ.
Sciences

T Others

Public Health

Health &
Society

Substance
Abuse

Disability &
Rehabilitation

Allied &
Public Health
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Revenue Versus Research Output

The Opportu N Ity Taylor & Francis Revenue by Region

 China and India represent 4.5% and 3% of Global Sales Revenue “
+ Double digit sales growth expected to continue for foreseeable future

« Discounts are stable and not increasing

* Publishing output from both continues to grow significantly

Article Output - Top 5 Countries

600,000
500,000
— USA
400,000
— China
300,000 .
— UK @ North America
200,000 — Germany @® UK&Europe
100,000 — India @ Rest of World
@ China
0
2012 2013 2014 2015 2016 2017 2018 @ ndia

Source: Clarivate Analytics InCites, Articles and Reviews only.
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International Sales Trends By Category

« Discount environment stable

* Leader in the library supply market

Taylor & Francis is the largest
supplier of academic books to
Starkmann. The imprints constitute
some of the most important academic
imprints that Starkmann supplies to
its customers which comprise
universities, and research libraries. In
2018 the Taylor and Francis Group
accounted for 19% of Starkmann ‘s
purchases of academic publications.

B.Starkmann, 26/04/2019
Informa 2019 Investor Day

Double Digit Growth in 2018
eBooks 30% of overall Books income

Noticeable acceleration in conversion
from Print to eBook sales

Agnostic on channel fulfilment

Close relationship with aggregators
>50% eBook purchases on T&F platform
Flexibility in customer offerings is key
Open Access for eBooks

\ ) informa

High single digit growth in access fees

Continued growth in big deals.. T&F's
differentiated offer

Significant Growth in Open Access
Introduction of Premium APC rates

High interest in Plan S and ‘Read &
Publish’in UK & Europe

Flexible approach according to
customer need and situation

138



International Sales Strategy

Today Strategy Ambition

Further Investment in China

Think Global, Act Local .
and India

2/ countries, 21 time zones Holistic view

_ China & India: high single digit
Sales to 140+ countries Long term relationships growth

Organisational Structure Regional sales within Middle East
Major Regional Hubs global context

Corporate Sales
Sustainable growth

Hospitals Market

+ Regional Sales deals are done within a global context.
+ Regional Accountability partnered with strong central direction.
+ Regional Offices aligned with Global strategies through Matrix Management in Sales, Editorial, Marketing & Production.
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Open Access
Opportunities

Leon Heward-Mills

MD Researcher Services
Taylor & Francis

10 May 2019

Informa 2019 Investor Day

140



\()j informa

Open Access - an Evolving Market

Open Access preferences

OA publishing now is 20 years old
Mixture of models and preferences eg Gold, Green
Hybrid versus Pure OA

OA accounts for around 10% of all articles published

APC baced Research integrity remains paramount
ase
@ Subscriptions and Green OA

@ Mixed: subscriptions, green OA and APC-based Gold OA

Undeclared

Informa 2019 Investor Day
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Open Access - an Evolving Market

1. Biochemistry & Molecular Biology OA pUb|IShIﬂg bias towards STM
2. Neurosciences
Lack of funding and immediacy in HSS

3. Microbiology

4. Public, Environmental & Occupational Health

5. Genetics and Heredity

Approach to transition varies by institution

Read & Publish, Publish & Read
10. Ecology
Balanced approach, focus on research quality

6. Oncology
7. Cell Biology

8. Chemistry, Multidisciplinary

US Full OA articles by subject 2017

9. immunology

!

#43 - Education and Educational Research

Ti

1O00 1500 I00n 2500 000 =10 1]
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Effectively Managing an Evolving Market

Accepted articles @ Subscription In 2018 Taylor & Francis published OA articles in:
160000 ® T3FOA
Dove
140000
120000
8% .
100000
Biological, Medicine & Physical Science Politics, Sport, Engineering, IT &
80000 Environmental Health Science & Math Planning & Area  Applied Science
& Earth Studies
40000
Allied and Business, Arts & Behavioral
20000 Public Health Economics, Humanities Science &
Sociology & Law Social Care
0
2012 2013 2014 2015 2016 2017
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15 broad
spectrum OA titles

Informa 2019 Investor Day

Dove

93 OA medical
journals

159 carefully
developed specialist
fully OA titles

Open Access and subscription content fully integrated

Taylor«Francis

OPEN
SELECT

Option to publish
OA across 95% of
our portfolio

Balance and Breadth: Our Open Access Offering
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Depth & Capability in OA through the addition of Dove

A step change for T&F in OA

« Acquired in September 2017
« ¢.100 medical OA journal brands

 Strong revenue growth since
acquisition

« 21% increase in volume 2018/2019

Future growth drivers
2 additional impact factors in 2018 and 3 in 2019

 Excellent customer service and brand in China
+ Additional expertise in OA journal development & marketing
 Leverage full capabilities across Taylor & Francis

Informa 2019 Investor Day

—_ 2016
L — 2017
Submissions
— 2018
2,500 — 2019
2,000 ~————
1,500 f/\/\/
1,000 M
500
0
S o &S R N I O
\%00 . S Ny a K VOQO & Oéo & &

Submissions from China

1,200

1,000 \/ —
800 \/-/\/V'
600
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Partnering for Success

A deep relationship

A key society partner

Member organisation
with suite of journals

Informa 2019 Investor Day

850+ Society Partners

Trusted content

/3 year old world
leading journal

@ informa

Real world impact

Moving to a World Beyond
Ilp < 0.0SII




Partnering for Success

Disseminate + Curate +
Amplify Acquire

Produce + Validate +
Publish Edit

Flexible Collaborative
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Digital
Transformation
Opportunities

Max Gabriel
Chief Digital Officer
Taylor & Francis

10 May 2019

Informa 2019 Investor Day
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Targeted Investment Programme

| Strategic Value Creation ]

Inputs Outputs

@ Discovery
& Dissemination

Workflow + Processing

Editorial 1 Production

Acquisition &
Curation

Scale
Specialist Content Channel Partnerships Advanced Discoverability
Advanced, Emergent, Applied Geographic Expansion Al-Enabled Enterprise
Specialty Curated Subscriptions Variable Fulfilment New Learning Modalities
Open Content Local Curation in Growth Markets Academia + Beyond
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Discoverability & Dissemination through targeted investment

Taylor & Francis Online Taylor & Francis eBooks

1051 - 799 4dm+ 456m+ 75k - 13k 1.5m+ 1.5m+

Alexa ranking articles sessions Alexa ranking digitised chapters active users

A world of knowledge and information
Browse our vast collection of eBooks in science, technology, engineering,
medicine, humanities and social science, which are led by a global network

Enter keywords, authors, DOI etc n Advanced search of editors and authors.

Discover. Learn. Share.

Search for keywords, authors, titles, ISBN

4,1 00,000+ articles . . 5 Advanced Search

Scalable Platform + Agile Product Development + Smart Automation = Digital Momentum
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Digital momentum unlocks future opportunities

17 UNSD Goals 4 million articles & 1.5 million chapters 90 Days
s = Search for keywords, authors, titles, ISBN Search in SDG e q SDGs About & Login

Sustainable Development Goals Online
A curated library to support the United Nations'
call to action to end poverty, fight inequality &
injustice and protect the planet

Interdisciplinary Content + Machine (Al) driven Curation + Cross Functional Team = Mission Driven Product
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Resilience & Strength
through Specialist
Knowledge

Annie Callanan
Chief Executive Officer
Taylor & Francis

10 May 2019

Informa 2019 Investor Day
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Growth Metrics From Publishing Value Chain

20%

YOY inc. user sessions | mobile
in content visits
downloads

26%
US books distribution shift to

100% variable cost model
produced 26% cost reduction

75%+ | 4.2m

books articles and 1.5M
available in book chapters
POD

Informa 2019 Investor Day

456m+| 40m

3.3m

citations
and online
mentions

Disseminate +
Amplify

Produce +
Publish

260+

gold OA
journals

3k+

research
communities

Curate +
Acquire

Validate +
Edit

7.5k+

annual books
front list

400k+

submissions

11%

growth in
overall
submissions

100%

peer review
journals

2.7k

scholarly
journals

26%

growth in OA
submissions

68%

rejection
rate

80k+

peer
reviewers

40k+

of editorial
board
members
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Depth & Specialisation at Taylor & Francis

Specialist Reputation Digital First

Content
Taylor & Francis Group
an informa business

Breadth & Depth Operational Complexity at Scale
Excellence

A Leading Global Knowledge Brand
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- Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt
Specialist Markets: China Focus Margaret Ma Connolly

Scale & Simplification Patrick Martell & lan Branch

The Power of Specialist Data & Information Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem
Culture Question Time Eleanor Souster & Panel

Resilience & Strength through Specialist Knowledge Annie Callanan & Team

Wrap-Up Stephen A Carter
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Re-formatting the
Programme Around
Specialist Markets

Gary Nugent
CEO, Informa Tech

156



Informa Tech
Speakers

CEO Informa Tech Managing Director Informa Tech
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The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC
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Specialist Markets: Technology

Growth market with high levels of innovation and change Global Technology Market Spend ($tr)
, 3.4
Global Technology market spending ¢.$3.5tr 20
'
2016 2017 2018 2019E

Over 25% of $30tr US stock market is in Technology Information Services Market, by Sector (%)

Cloud, 5G ,Big Data, Al, Cyber Security, Blockchain, loT

North America (41%)
Europe (35%)

Asia (19%)

Rest of World (5%)

Public confidence - data, governance, security and privacy

Source: Statista

Large, growing and international market with high levels of innovation and change
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Informa Tech Today

informs , educates and
connects specialist Technology £220m+ (o o011 100+ 3.8m
communities around the world. Through Revenue Adj. Op Profit B2B Brands Monthly Readers
more than 100 B2B brands, we provide
specialist intelligence and knowledge, and

build platforms for customers to engage, o o
learn and be inspired to create a better C‘,2/° c.8% c.600 .360+
- Underlying Growth Group Revenue Colleagues Subject Experts
digital world.
Revenue by type Revenue by tech sub-vertical Revenue by region

P\

2018PF

Enterprise IT (25%)
Security (25%)

Service Providers (16%)

Sponsorship & Exhibitor (38%) '

Attendee (22%)
2018PF

Media (13%)

Subscription (9%)
Training (8%)
“ Other (10%)
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North America (75%)
UK & Europe (16%)
Asia (5%)

Middle East (0.5%)
Rest of World (3.5%)

20138PF

Gaming, Media & Entertainment (16%)

Emerging Technologies (11%)

Critical Communications (3%)
Other (4%)



Purpose, Ambition, and Target

\F ) informa Purpose Ambition Target
G G CGED
We help drive To become the DOUb'ﬁ‘Orga”iC
the future by market-leading 8OV
inspiring the provider of

o)
Technology information, >4%

Audiences Inspire Clients community to education and
\ivhich Tetchﬂolggie?s V\\//thift:h mgrkettS; design, build connection to Build & Buy
O Invest In or puy: al proaucts
How to deploy and cervices? and run a better  the Techrjology revenue to
derive value? How to market dlglta| world. community

£300m+

& sell?

by the end of 2022

18k+

Annual Event Delegates Monthly Media Readers Research Subscribers Training Students
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Strategy for Growth & Expansion.

.
 Market & Customerled
o IJ’ -

-
Align & Integrate: Common Audiences and Common subject matter

F 4
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A Virtuous Circle of Connected, Educated & Informed Customers

3rd Party

y Add new & existing |

Audience

TRIIIE

Add

Sjuapnis

SJBQ[DSQHS
sa1e§a|ag

Slopeay

@ = @ @
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Depth & Specialisation across the Technology market

- InformatioriWeek OLlight BROADBAND
AI Business NETWORKComputing OIGITAL -[Um DARKReadlng Reading P i
" ITProToday e TBIvision telecoms @
IoT World ~ ' @cumrfﬁow
TOduy Chunnel Futures GAMASUTRA r ]
DataCenter
nolltter Knowledge
The . Startup Interop HDI OTTty 5G Africa
i~ Mission C itical Al Summit ConrERENCE & EXPO World
|ng ission CIY g?:s Elevate o VROC bspedani Com
Smart Cities Smart Home IcCmi \?Vn {cliner . DIGITAL
THE INTERNATIONAL Summit Summit - @ TechXLRS gegeg
CRITICAL CONTROL ROOMS XRDC GDC n
TU-Automotive C b black hat Broadband
— Detroit CONFERENCE & EXPO
CloTtives) Cloud & DevOps y : ’, ggﬁéﬁess
World g
W\ warpsauto or (‘ g@@;ENT R s o ( ’ ConnecTechAsia
Igﬁe'ltﬂie;gs O Warprise CENNT?ER Video Exchange
World WORLD MVNOs Series
Inno:lution Tel & Tech Tel & Tech n
Academy elecoms & Tec elecoms & Tec ck Telecoms & Tech
Telecoms & Tech Academy i Academy bla E[‘?! Academy
Academy

WA warps NTELLIGENCE % M Q
Ovum Ovumg HEAV) Ovum g HEAV!
G QOvum READING

(j Tractica Ovqu
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Specialist Markets: 5G

°nght
Reading

&
telecoms ®

rid ia

B =%
2%

Africa

OBIG56
EVENT

56 & LTE
Latin America

Telecoms & Tech
Academy

Ovu m% READING

Informa 2019 Investor Day

Annual Event Delegates  Monthly Media Readers ~ Research Subscribers Training Students

5G

ENABLING THE CONNECTED SOCIETY
THROUGH 5G ACROSS 5 CONTINENTS

5G Series is the only global series of events to bring together the
entire connectivity ecosystem enabling the connected society.
Innovative operators, leading solution providers, disruptive new
players and many more provide all the inspiration and innovation
you need to successfully roll out 5G networks of the future, and
monetise Nnew use Cases.

0,000 160+

ATTENDEES COUNTRIES

500+

VISIONARY
SPEAKERS

A+
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Specialist Markets:
Artificial
Intelligence

Carolyn Dawson
MD, Informa Tech

10 May 2019
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Exponential Growth in the Artificial Intelligence Market

Artificial Intelligence Market ($bn)

Global Artificial Intelligence Market

2018 2025E

Al software, hardware and services market projected to grow
from c$60bn in 2018 to more than $800bn in 2025

Broad industry relevance
@ Agriculture, Automotive, Finance, Healthcare, Human Resources,

Artificial Intelligence Software Market by Region (%)

\

North America (44%)
Asia Pacific (26%)
Europe (23%)

Latin America (4%)

Middle East & Africa (2%)

Law, Manufacturing, Marketing, Retail, Security 2019E

Ethics debate \

Machine vs Human

Source: Tractica
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Building Communities in High Growth Markets

<
(S
—
8 Subscription Consultin
b4 Reports &
(4
London San Francisco New York
AlBusiness.com
8 Cape Town Singapore  Hong Kong
° Display Adapted Standalone
= Advertising Content webinars
eNewsletters / Emails / Social Media
) .
8 Display Direct %Z\S/lvtse Bespoke
= Advertising Marketing . Events
digest
L%

0 @ @ ,

Q ,52’7;\ Virtual Lead Custom Custom

Q ,ﬂé Events Generation Research Content

&
N
%Q Bespoke At event Public Digital
N Training training training training
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Al from Informa Tech

REACH £1-12m 35
3 events 2 .
evenue International
In 6 countries Database of 2.2M+ 2016-2019 Colleagues
12,000 subscribers
IN-PERSON Th
EVENTS @o ¥ :
(%o Al Summit
LONDON
Eao1d
Events Revenue by region Digital Revenue by region Al MEANS BUSINESS Fi Govermment

EXPLAINABLE @ PRACTICAL @ RESPONSIBLE STRATEGY -

12-13 JUNE 2019
ExCel EXHIBITION CENTRE

_/

The Alconics
—AWARDS—

Il JUNE 2019

2 O /I 8 P I: KENSINGTON PALACE
® USA (63%) ® USA (58%)
® Europe (29%) ® [Furope (33%)
® Asia (8%) ® Asia (8%)
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Specialist Markets:
Cyber Security

Marco Pardi
MD, Informa Tech

10 May 2019
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Exponential Growth in the Cyber Security Market

@ °
ez

Records exposed/stolen
globally in 2018’

s targeting European

an hacker .
Russian hacier s ore elections, security

governments be
firm warns

Global Information Security Spending
Projected to exceed $124 Billion in 2019 - increase of 8.7 percent from 2018

Hundreds of millions of Facebook records exposed on
Amazon cloud servers

e
Cost of Data Breaches

Cybercrime projected to cost businesses over $2 Trillion total in 2019
Average of $3.86 Million per breach; with large-scale breaches costing

$350 Million

d By
80,000 Passengers {!xffecte
§Malicious' British Airways Hack

Huawei Security ‘Defects’ Are Found
by British Au thorities

Marriott Hacking Exposes Data

£ Up to 500 Million Guests Demand for CyberSeCUFity Skills
of Up

2.93 Million security jobs open and unfilled globally
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High Growth Market Opportunities: Black Hat + Dark Reading

Top Priorities
Protection

Detection

Response

L
-

Infosec pros

Informa 2019 Investor Day

-

.

O

EVENTS

DARK
Reading

ROADMAP
Delivering value for attendees and clients while expanding our cybersecurity position

2005: UBM Tech acquires Black
Hat for $10M
Flagship event is BH USA; held in
Las Vegas for past 21 years
Expansions:

2000: BH Asia

2000: BH Europe

2006: Dark Reading launches as
online publication dedicated solely
to covering enterprise security,
complementing Black Hat event
series
Expansions: webinars, virtual
events, newsletters, podcasts

2 EABH + New: Informa Tech'’s Security Now

TRAINING

DARK
Reading

RESEARCH

Critical component of Black Hat
content program
Expansions:
Washington DC (2017)
Chicago (2018)
Launching in Japan 2019/2020

2008: Dark Reading launches
research reports
Annual reports include Salary
Survey and Strategic Security
study

+ New: Informa Tech’s OVUM
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The Collective Power of Black Hat + Dark Reading

Black Hat USA + Dark Reading
2018 Collaboration Example

Research

« Attendee survey garnered global media

coverage

Content

Dark Reading News Desk streamed live
on website

Dark Reading workshop sessions
attended by 175+ delegates

Dark Reading's Show Daily sent to
60,000+ security pros

41 related articles on Dark Reading

500+ scans of delegates interested in
Dark Reading e-newsletters

Dark Reading presentation at CISO
summit

Informa 2019 Investor Day

Overall results

c.$70m

2018 Combined Revenue

270,000

Audience Community
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Depth & Specialisation Stephen A Carter

Strength & Growth from Specialisation Charlie McCurdy

Specialist Markets: Pharma Focus Adam Andersen

Specialist Markets: Fashion Focus Mark Temple-Smith & Colette Tebbutt

Specialist Markets: China Focus Margaret Ma Connolly

Patrick Martell & lan Branch

Scale & Simplification

The Power of Specialist Data & Information Patrick Martell

Specialist Markets: Pharma Focus Linda Blackerby & Ramsey Hashem

Culture Question Time Eleanor Souster & Panel

Resilience & Strength through Specialist Knowledge Annie Callanan & Team

Gary Nugent, Marco Pardi & Carolyn Dawson

Wrap-Up Stephen A Carter
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The Knowledge & Information Economy

tweets sent every day photos and videos are
: shared daily on Instagram
Source: Twitter
294 n 4PB Source: Instagram Business
emails sent daily,
rising to 306bn by 2020 G"' data created by Facebook,
and 320bn by 2021... inc. 350m photos and
with 3.9bn people using emails 100m hours of video
Source: Radicati Group Source: Facebook Research data created every day by 2025
Source: IDC
searches made per day,
with 3.5bn from Google

Source: Smart insights

data produced by a
connected car
Source: Smart insights 28PB
generated from wearable
devices by 2020

4 42 B Source: Statista
°

Accumulated digital universe
of data in 2019,
rising to 44ZB by 2020

Source: PWC
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Depth & Specialisation

Specialist.

1. A person who concentrates primarily on a
particular subject or activity; a person
highly skilled in a specific and restricted
field (noun)

2. Possessing or involving detailed knowledge
or study of a restricted topic (adjective)

Informa 2019 Investor Day

Health & e
Nutrition

Physical e
Sciences
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Depth & Specialisation

Informa 2019 Investor Day

TALENT CULTURE BRANDS DIGITAL SPECIALIST OPPORTUNITIES

Depth of expertise Open, honest Depth of Strength in In everything Long-term gr9wth
and experience and agile Specialist Brands products & we do and expansion
platforms

Depth & Specialisation in key areas
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Depth & Specialisation at Informa

Specialist Markets Depth of Talent Specialist Brands

\)j informa

Consistent Revenue Resilient Operating Strong Cash
Growth Margins Conversion

Predictable performance and improving returns
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Thank You
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